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WHO IS ON SOCIAL MEDIA? 

Are you on…
Facebook

Twitter
Instagram

?



ME 

The following is based on 
my experience building our 
social media presence for 

Street Food Cinema.



TOP 3 COMMON SOCIAL MEDIA 

Launched 2004
PRIMARY CONTENT: 
Articles, Photos, Video & Text

Launched 2006
PRIMARY CONTENT: 
Articles, Photos, Video & Text

Launched 2010
PRIMARY CONTENT: 
Photos & Video 



DEMOGRAPHICS 

2.4 billion monthly active Facebook users
2.2 billion active via mobile

88% of online users age 18-29 are on Facebook
84% of online users age 30-49 are on Facebook

Facebook owns Instagram

Launched 2004
Primary Content: Articles, Photos, Video & Text

	



DEMOGRAPHICS 

336 million monthly active users on Twitter

43% of 30-49-year-olds Twitter users use the 
platform to receive news

Ages 18–29: 40%
Ages 30-49: 27%
Ages 50-64: 15% 
Ages 65+: 8%

Launched 2006
Primary Content: Articles, Photos, Video & Text

	



DEMOGRAPHICS 

800 million active Instagram accounts worldwide
70% of Instagram users are ages 13-35

Ages 13–17: 57 million (7%)
Ages 18–24: 270 million (32%)
Ages 25–34: 270 million (32%)
Ages 35–44: 131 million (15%)
Ages 45–54: 68 million (8%)
Ages 55–64: 30 million (3%)
Ages 65+: 18.3 million (2%)

Launched 2010
Primary Content: Photos & Video

	



TARGETING 

Know your habits.

Know your brand.

Know your audience.



WHAT IS SOCIAL MEDIA? 

Users create and share content.

It’s a virtual soapbox to connect 
with our audience.

Social media is also advertising.
And you can advertise on

social media.



THE RULE OF 7 

Effective frequency is the number 
of times a person needs to hear 

an ad before taking action.

Post different forms of
content supporting the same 
message e.g. product, making 
product, enjoying product, etc.



CONTENT 

You have 1-3 seconds to engage 
your audience.

Make your message concise.

Create content that speaks to 
your audience.



VISUAL CONTENT 

Images communicate message.

Photos and creating focal point.

Organic vs. produced.

Video must be compelling 
without sound.



CREATING CONTENT 

photos, video, gifs, etc.
polls
text.

Continue content to keep 
audience engaged.

e.g. national food holidays



MOBILE CONTENT 

Review any content on both
desktop and mobile.

Something may look great on a 
big desktop, but not on mobile.



BREAKING NEWS 

Posting an article 24 hours after 
it happened is old news.

Stay on top of relevant news by 
creating Google alerts on specific 

subjects.



ENGAGEMENT & GROWTH 

Building an audience.

Hashtags.
Follow.

Influencers.
Cross-Promo Posts.

Respond to your followers.
Build relationships.



RESPOND & COMMUNICATE 

Audience is impatient with short 
attention span.

Quickly respond to questions, 
compliments & complaints.

Brands can win or lose based on 
the way they communicate.



BRAND VOICE 

Social media is the eyes and ears 
for your brand. 

Social media manager conveys 
voice and personality of  brand. 

They are on a soapbox talking
to thousands of people.



CHANGES & ALGORITHMS 

Think of social media accounts
as toddlers.

You need to keep an eye on 
them.

What they love today, they may 
not like tomorrow.



CHANGES & ALGORITHMS 

Keep up with social media 
trends.

Ability to pivot to be relevant.

Platforms compete with each 
other and often change practices 

to promote specific features. 



CHANGES & ALGORITHMS 

On Facebook, if you post a video, 
you will need to boost to your 

own audience.

Facebook wants users to post 
videos that are 3 min.+, so they 

organically promote.

3 seconds is a “view.” 



CROSS PROMO & INFLUENCERS 

Find like-minded companies and 
individuals.

If an influencer has a lot of 
followers, it doesn’t matter 
unless it is your audience.

Resist Ego marketing: the desire 
to have a post with tons of likes. 



INFLUENCERS 

Post likes do not always translate 
into followers, sales or brand 

loyalists. 

Focus on Micro Influencers
1,000-100,000 followers



INFLUENCERS 

Influencers with 1,000 followers 
generate 85% higher 

engagement than those having 
100,000 followers.

As the number of followers 
increases the engagement tends 

to decrease.



REACHING MEDIA 

Muckrack provides the ability to 
search writers and topics they 
post about on social media. 

Build relationship.



STRATEGY 

Selling an experience.

Street Food Cinema
vs.

High School Reunion




